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[Purpose]

The purpose of this study was to compare spectator motivations between direct and indirect spectators of
women’s sports. This study specifically focused on Japan’s premier women’s basketball league, the Women’s
Japan Basketball League (W-League), using the following two research questions (RQs):

RQ1: How the motivations of direct and indirect spectators differ?

RQ2: Do the motivations of spectators differ by spectator type and sex?

[Methods]

The study was conducted by administering a questionnaire survey to both direct and indirect spectators of
the W-League playoff finals. There were 634 valid responses. The survey items primarily consisted of
personal attributes and a spectator motivation scale developed by Takata et al. (2008). To verify RQ1, the
study used an unpaired t-test with the spectator type (direct or indirect spectator) as the independent
variable and each spectator motivation as the dependent variable. To verify RQ2, a MANOVA was conducted
with the two factors of spectator type and sex as independent variables and each viewing motivation as the
dependent variable.

[Results]

The results of the unpaired t-test demonstrated that direct spectators scored significantly higher than
indirect spectators for the following motivations: “entertainment,” “environment,” “socializing,” “community
attachment,” “family,” “business.” Meanwhile, indirect spectators scored significantly higher than direct
spectators for the motivations “excitement,” “achievement,” and “competition.”

Moreover, the MANOVA results indicated that the main effects of spectator type and sex were significant
for all dependent variables; however, the interaction of spectator type was not significant. A significant
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interaction was confirmed for “family,” although with a small effect size (1%, = 0.03).

[Conclusion]

This study clarified the characteristics of the motivations of indirect spectators of the W-League by
comparing their motivations with those of direct spectators. Considering the different patterns of spectator
motivation between direct and indirect spectators, effective marketing of women’s sports, including the W-
League, requires the development of high-quality services tailored to each spectator type.





