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[Purpose]

The purpose of this study was to examine whether evaluations of national team performance evoke emotional
responses and influence the intention to participate in physical activity and sport.

[Methods]

Data were collected from media spectators of 42 Japan national team games between 2022 and 2024; the
analyses focused on respondents who recalled the FIFA World Cup Qatar 2022 as having the most memorable
game (n = 119). Evaluations of national team performance were measured using Foroughi et al. (2016) scale
(10 items, 2 factors). Emotions were measured using 17 items across 5 factors, and the intention to participate
in physical activity and sport was measured using 2 items.

[Results]

Japan national team performance significantly influenced excitement, whereas the opponent team
performance showed no significant effects on emotions. National team performance did not significantly
influence intentions to participate in physical activity and sport, either directly or indirectly evoked emotions.

[Conclusion]

The results suggest that evaluations of national team performance and evoking emotional responses alone are
insufficient to increase spectators’ intention to participate in physical activity and sport. In the context of
media spectators, we must consider additional mediating and facilitating factors in order to link sport
spectatorship with the intention to participate in physical activity and sport.
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