JIE TR 5 RS R e e A TR — Y R R A e R ST
20254F & 15

LT NR Ty A=)V —J 28T 5 HESERE OBEREE - X R —YEEEITE - F
FKDOHEEER L DR

SRR 4124034
K4 ®RE BE

[H]
ARFZED HHNE, BARD LA SN2y bRk — VU =27 (WU =) (2361 DRI B E 2% 51T, [ B R
(MSMSC) ® H AFERR DA FIPEZRRET DL Lb I, BB L AR — Y {HEETE R OREROHEE B L OB
R ALINITHIETHD,

[ 5]
WU —ZANAKSNST BT hDT7 48T —% BRI TA G R Z L, 2224 DA E1EE2157-, B AGE
MSMSCOAE HANE « 2 4 M A iR 3 D72 DIHER IR 70T 21T\ Z20% | i H e T Vo 7 K0 8k
Fh AR — VB ETE L OV R OTEE B X EOBREZMEEL =, 3512, thE & OMANOVAIZ IO E A B B M
\Z LD MEB B EE D 222 M LT,

GEED)|
HAFERRMSMSCII5A - 1220 H THERRS AL, B 7 VI A B RO ONTIF RN - 2 M PEASHERBS LTz, ST Ot R, T4
EPEFAR—YHBEHTE R OFEROMEE BERICAO#EZRL, 7077307 ITEOEEZRL, F72,
(T ar 37 | ETFTA M IZ M B W TR WM D3 BT, ZIDORERND, WY —27 DR8I T
13, LB AP EEERBAYLIH ST 0301IZ<<, AR E SR 0T — L R F A~ O L EIFT A IR =
HAIa=r—ta s, ARV HEEITE R OREROTEE X & BIE I D a 2 RSz,

[ im
AWFFEICLD . A ATERRMSMSCOA HIPEDER /3 BICHERR S AL, RIEBLIR BN D — 5 DS AR — Y B BT E) K O
KD EBXKERHE T HZENALNNI o7, ZIHDH R, L FAR—=INZBITDAT 4T Mg, HL R LA
TATBE T AL T 7o o 7 — U A NI ORI TG T DL D Lo E 2 D,



Juntendo University, Graduate School of Health and Sports Science H PPk (Abstract)
2025 Master’s Thesis

Relationship Between Spectators’ Motivation for Mediated Sports Consumption
and Sports Consumer Behavior and Future Spending Intentions in Women’s
Basketball League

Student ID Number: 4124034
Name: TAKEBE, Sogo

[Purpose]

This study examines the usefulness of the Japanese version of the Motivation Scale for Mediated Sports
Consumption (MSMSC) for mediated spectators and elucidates the relationship between motivation for
mediated sports consumption and sports consumer behavior and future spending intentions in the Japanese
Women’s Basketball League (W-League).

[Methods]

An online questionnaire survey was conducted among followers of the W-League’s official social media
accounts, and 222 valid responses were received. A confirmatory factor analysis was conducted to confirm the
reliability and validity of the Japanese version of the MSMSC, followed by structural equation modeling to
examine the relationship between motivation for mediated sports consumption and sports consumer behavior
and future spending intentions. Furthermore, t-tests and MANOVA were used to examine differences in
motivation for mediated sports consumption by personal attributes.

[Results]

The Japanese version of the MSMSC consists of 5 factors and 12 items. The model fit, reliability, and validity
were confirmed. The analysis showed that “security” was negatively associated with sports consumer
behavior and future spending intentions, whereas “programming” was positively associated with both.
Women tended to score higher for “programming” and “ownership.” These results indicate that a higher
security orientation is less likely to lead to active spending among mediated spectators of the W-League.
Conversely, communication that provides accurate information and increases psychological ownership of the
team and players tends to be associated with sports consumer behavior and future spending intentions.

[Conclusion]

This study partially confirms the usefulness of the Japanese version of the MSMSC and reveals that some
motivations for mediated sports consumption are related to sports consumer behavior and future spending
intentions. These findings may contribute to the development of a media strategy for women’s sports and a
fan engagement strategy that integrates on-site and media sports consumption.
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