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[Purpose]

To clarify the characteristics of spectator motivation and behavior in Japanese professional boxing. Based on
sport marketing theory, spectator motivation was analyzed from the perspectives of core and extended
elements.

[Methods]

A QR code-based questionnaire survey conducted among spectators at professional boxing events yielded 52
valid responses. Spectator motivation was measured using the Japanese version of the Sport Spectator
Motivation Scale. Based on previous studies, data related to core and extended elements were collected. Data
on spectator behavior, satisfaction, and demographic characteristics were also obtained.

[Results]

Spectator motivation, behavior, and satisfaction among professional boxing spectators were analyzed.
Descriptive statistics indicated that core motivational elements were rated relatively high, whereas extended
elements tended to be lower. In terms of demographic differences, female spectators and those without
competitive experience displayed relatively higher extended motivation. Attendance frequency was positively
associated with knowledge and skill level, and negatively associated with the family factor. Regarding
satisfaction, factors related to social interaction and affiliation contributed to spectator satisfaction.

[Conclusion]

Spectator motivation in professional boxing is primarily centered on competition-oriented core elements,
while extended elements are relatively weak. Spectator behavior exhibited only limited associations with
motivation, whereas satisfaction was influenced mainly by social elements such as interaction and affiliation.
Higher extended motivation was observed among female spectators and those without competitive
experience, thereby suggesting the importance of considering spectator attributes.
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